
Why PR Partner?



We are a communication 
agency whose stability 
and strength can be 
attributed to a smart team, 
upholding strong principles 
and a complex approach.



Key Figures

17 years

of experience in PR and 
marketing and 
10 years in SMM

300
satisfied clients from 
25 industries

64%

of our clients 
recommend us 
to colleagues

30%

of our clients stay 
with us for more 
than 6 years

<

Since 2012 we have been working with agencies in Europe, 

America and Asia; we are also the exclusive representative 

in Russia of an international LEWIS+ network.
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PR

Development and realization 
of PR strategies 
Working with media and 
bloggers (press office) 
Cooperation with partners 
Copywriting
Consultancy  
Anti-crisis PR 
Supervision and analytics

06

Event

Turnkey event organization 
Concept development 
and event moderation 
Search and supervision 
of contractor’s work 
Training and briefing of speakers 
Teambuildings and quests

03

SMM

Development of SMM strategies 
Social media promotion 
Reputation management
Working with feedback, 
forums, review sites 
Anti-crisis PR in social networks

02

Marketing& 
consulting

Marketing promotions 
Marketing research
Consultancy on PR specialists and 
marketers recruitment
Customer Journey Map
Establishing contact with a client
Competitive analysis

05

Design
Identity and branding
Presentations and events
Infographics, illustrations
Printworks and packaging design
Advertising and presentation materials

04

Trainings

Media trainings
Public presentations
Copywriting
Social media reputation
Anti-crises communication
Personal brand establishment and promotion on 
Instagram

07

ORM&SERM

Working with reputation
Mention monitoring
Leveling the negative
Crops and reviews
Working with Discussions



Our achievements

Finalist of the ICCO Global PR 
Awards 2020 in the 
nomination Corporate 
Communications, 2020

Finalist of PROBA ICCO 
Global PR Awards 2018 
with two projects in the 
category of "Media 
Relations", 2018

Finalist of the Silver Mercury 
Awards in the nominations 
“Best realization of B2B or 
Trade Marketing Campaign” 
and “Culture, Leisure, 
Education, Sport and 
Tourism”, 2020

Finalist of the National award 
in the area of public relations 
"Serebryanyj Luchnik" in the 
category "Best project 
in the field of corporate 
communications“, 2019

1

2

3

4

5

Top-40
Communication companies 
according to the National 
rating,  2022 

Resident
of Equium Business Club 
since 2021 and Noõdome
since 2022 

Skolkovo Top-3
Foundation marketing 
service provider, 2023

The best agency of Digital 
communications accredited by 
AKMR, 2022

2nd place in the 
nomination “SMM 
Agency of the Year 
/perspective” of 
RUWARD AWARD 
2023, 2023



Managing Director PR Partner

• Graduated from the Global Executive MBA in the IESE, 
2018; 

• Well-known consultant in PR area, co-author of the book 
“PR of the topflight”;

• “PR Person 2016” of the RuPoR award; 

• Winner of the Ernst & Young award "Businesswoman 
2015" in the category "Brand management, advertising 
and PR", 2015.

Inna Anisimova



Heads of Departments 
and project managers

8

Damir Feizullov
Digital & Social 
Media Director

Nikita Moiseev
Event-manager

Tatyana 

Soldatova
Head of  FMCG 
Department

Anastasia 

Fedotova
Head of Real Estate
& Finance Department 

Daria Shavrina
Lead Designer

Pavel 

Pestov
Head of IT&FutureTech

Practice



Clients



Clients References

The PR Partner team consists of reliable and 
responsive professionals in PR. We were choosing 
an agency to outsource PR activities out of several 
companies, which have established themselves in 
the market, and were not mistaken.

Media Index indicators and the number of events 
about us in the media are increasing, we are 
about to develop even further. The team is always 
on-line, even outside of working hours, that is 
extremely important sometimes.

LYUDMILA 

MASLENNIKOVA
Head of marketing department of 

Cross Technologies

It is such a pleasure for us to work and cooperate 
with the PR Partner team. All PR and Event
managers, who we have worked with, were bright, 
creative and diligent.

We are satisfied with all media publishing 
opportunities which are initiated for us by PR 
Partner in Russia.

STEPHANIE 

SMITH
Communication manager of Avast



I wanted to thank you for the most productive 
work over the last year which had a significant 
added value to the operation and reputation of 
Madanes in the Russian market.

It was a pleasure to work with a professional team 
of PR Partner. You outperform in the Russian 
market and contributed to us in many ways. I am 
sure we will work together again.

BOAZ 

RUBIN
CEO Madanes 

Advanced Healthcare Services Ltd.

Clients References

Every year, Zeppelin notes the high interest of the 

media in the company's activities and the opinion 

of top management on topical issues in the 

industry. And this is thanks to daily work, prompt 

response to tasks, constant support and reliable 

shoulder of the PR Partner team of professionals!

We sincerely thank you for your special attitude to 

our needs and look forward to further 

cooperation!

MARIANNA 

PLAXINA
Zeppelin Commercial Department 

Manager



Clients References

I would like to thank PR Partner for the support in 

the reputation management of our company 

Stone Hedge, the elite apartment projects Story, 

Play, Tribeca Apartments, business centers Neo 

Geo, 7One.

During a year of joint work, the reputation of our 

company in social media is protected by 

professionals. The PR Partner team has 

established itself as excellent specialists, and we 

plan to continue working with you in the future.

ANASTASIA 

GAYETSKAYA
PR manager

Stone Hedge  

I would like to thank the PR Partner team for the 
excellent work on our joint project! It is a pleasure 
to cooperate with an agency that is so flexible in 
adapting to the client, in my opinion, this is 
aerobatics

You always strictly adhere to the deadlines, are in 

touch almost around the clock, offer many ways 

to solve problems and are result-oriented. I wish 

the agency’s team interesting breakthrough 

projects and prosperity to the company. I will be 

happy to recommend PR Partner to my 

colleagues!

YULIA 

BATALOVA
Head of Advertising and PR,

NPF Sberbank



We really enjoy working with PR Partner and we 

are happy with the results! The PR support team 

quickly got on board.

Special thanks to Maria for building long-term 

cooperation with our brand. We receive valuable 

mentions in good media and reports on time!

ANNA 

MAKARENKO
PR manager,

OK Beauty

Clients References

Thanks to PR Partner teams‘ personalized attention, 

creative ideas, we achieved press success and 

established good industry dialogue with key 

magazines.

The agency helped us to get attention in fashion 

industry via well written articles and prompt reaction 

to journalist requests. PR Partner team was so 

passionate working with our brand, quickly grasped 

our value propositions and helped to get our 

messages to several targeted media channels and 

immediately built best confidence in our side. 

SENDAL 

ILJAZI
General Director,

Deri&MOD



Clients References

EKATERINA 

KILGISHOVA

Director of Marketing, representative 
office of VMware in Russia and CIS

Thanks to their professionalism and subtle understanding of the VMware 
specifics and priorities the PR Partner team has become a part of our large 
PR family. Together we launched many PR campaigns, researches and 
products, held dozens of press events, road shows and interviews with 
VMware top managers in Russia, the CIS and abroad. 

Over the years, my colleagues and I have appreciated the individual 
approach and attention of PR Partner employees to our tasks. Thanks to the 
efforts of the agency, VMware regularly gets published comments and 
materials in leading business media (“Kommersant”, “Vedomosti”, 
“Rossiyskaya Gazeta”, RBC and others), as well as in traditional IT media 
(CNews, TAdviser, IT Manager, ComNews, vc.ru and others). 

I appreciate the responsibility, proactiveness and efficiency in the work of 
PR Partner — if I transfer a task to my colleagues, I can be sure that they will 
do it efficiently and on time without strict control from our side. The PR 
Partner team is our full-fledged press service, to which we entrust all PR 
tasks in Russia and the CIS. 



We have been working with PR Partner for several 

years: requesting comments, expert articles, 

looking for speakers for materials.

I am glad that the agency employees are always 

sympathetic to respect the deadlines and 

editorial, they provide high-quality and well-

developed texts. As a bonus our journalists have 

an opportunity to participate in offline PR Partner 

activities, where you can get acquainted with 

newsmakers in person. The agency sets the bar 

high for the market.

SVETLANA 

ZYKOVA
Chief editor,

RB.ru

Journalists References

The specialists of this company are extremely 
responsive and work promptly, which is important 
for a news agency.

I like very much that even in highly specialized 
topics, colleagues manage to explain clearly what 
it is and why it is needed. Comments from 
speakers are live and understandable, and 
reading press releases lights a spark and desire to 
share the news with readers as soon as possible. 
Thank you a lot!

MARIAM 

BAGHDASARYAN
Special Correspondent,

RIA Novosti



I really enjoy working with PR Partner. The agency 

cooperates with the largest IT companies in 

Russia and around the world.

If you need fast and high-quality comments in the 

field of Information Security, AI, Telecom — feel 

free to contact the agency's IT Department. All 

folks are great professionals in their field, so PR 

Partner is definitely one of the top-3 agencies that 

every IT journalist should cooperate with. 

IVAN 

CHERNOUSOV
Editor of the Digital section,

“Rossiyskaya Gazeta”

If I contact PR Partner, I can definitely be sure that 
I will receive a comment on the topic that I have 
outlined, and within the time frame that I have 
set.

I would also like to note the wide variety of 
companies and speakers — literally for every 
taste. I was happy to apply and will continue to do 
so, thank you for your cooperation!

MARGARITA 

GERASYUKOVA
Editor of the Technologies section, 

Gazeta.Ru

Journalists References





01

IT



PR RETAINER FOR

PR GOALS:
• To announce and promote new Lenovo products on the Russian 

market through technology, industry and business media;
• To strengthen the image of Lenovo as a leading innovative company 

in the field of information technology;
• To acquaint small, medium and large businesses with Lenovo products;
• To embed the company’s key messages into the news agenda.

WHAT WAS DONE:

• Initiation of publications (columns, interviews, articles, comments, 
press releases) in industry, IT and Business media; 

• Organization of press events; 
• Organization of testing company's gadgets by bloggers and media.

Lenovo 10,238
publications in 2021 
mentioning Lenovo. 
Among them 1,817 are 
in Tier-1 media.

211
reviews and selections in the 
media in 2021 (1.5% more 
than in 2020).

MEDIA
In 2021publications in 
“Kommersant”, “Izvestiya”, 
“Rossiyskaya Gazeta”, 
Gazeta.Ru, 4PDA, 3DNews, 
IXBT, CNews, Hi-Tech Mail.ru, 
RB.RU, GQ, Domashny
Ochag, "Popularnaya
Mechanica", etc.

INFORMATION TECHNOLOGY

April 2019 — to date



PR RETAINER FOR

PR GOALS:

• To create and strengthen the image of the company as an expert in IT 
services;

• To response rapidly to current newsbreaks in the field of IT. 
• Expanding the presence of the group’s companies in business, technical 

and industry publications.
• Promotion of the company’s corporate blog on VC.

WHAT WAS DONE:

• Localization of press releases, adaptation to the Russian market.
• Initiating and preparing comments, interviews and columns.
• Initiation of two press meetings and one podcast integration.

Liga Tsifrovoy Ekonomiki
(Digital Economy Ligue)

1596
publications for the year of 
work (16% more than in the 
previous period).

+78%
The indicator of the Media 
Index increased by 78%, 
compared with the last year, 
the total Media Index —
14,576.

MEDIA
The company's materials 
were published in Tier-1 
media such as: RBC, 
Lenta.ru, “Kommersant”, 
“Izvestia”, Gazeta.ru, “PRIME”, 
Hi-Tech, Sostav, “Rossiyskaya
Gazeta”, “Argumenti I Facti”, 
“RIA Novosti”, RB.ru, Forbes, 
Tproger, etc.  

INFORMATION TECHNOLOGIES

February 2020 – to date



PR RETAINER FOR

PR-TASKS:

• Consolidation for ITGLOBAL.COM of the image of the leader and 
innovator in the IT market;

• Communicating messages about products, technologies and key areas of 
the company’s work to the target audience, through news, industry, 
business and IT publications;

• Demonstration of the expertise of the company’s speakers through 
author’s comments, articles and interviews;

• increasing information activity of ITGLOBAL.COM in media space.

WHAT WAS DONE:

• Initiating the publication of export articles, columns, comments, press 
releases in socio-political and business media;

• Prompt response to the news agenda on topics close to the expertise of 
ITGLOBAL.COM;

• PR consulting.

ITGLOBAL.COM 1,465
Media Index of 
ITGLOBAL.COM reached 
the number 1,465. 

X2
The number of messages in 
media about the company 
aroused two times for 10 
months (2021 — 196 
messages, 2022 — 390).

MEDIA
RBC, CNews, IT Manager, 
“Kommersant”, “Izvestia”, 
Gazeta.ru, Sostav, 
“Rossiyskaya Gazeta”, etc. 

INFORMATION TECHNOLOGIES

March — December 2022



PR TASKS:

• Strengthening the position of the company in industry publications;
• Increasing the number of business media outlets;
• Increasing the recognition of the first person of the company;
• Planning anti-crisis communications; 
• Prompt response to the news agenda on topics close to the 

WaveAccess expertise. 

• WHAT WAS DONE:

• Initiation of publications in the media: articles, interviews, columns 
and comments;

• Initiating participation of speakers in podcasts and events; 
• Preparation and distribution of press releases;
• Preparation of PR and marketing documents for internal use. 

WaveAccess 17,2 MILL
Coverage of publications for 
10 months.

>10 
Expert materials were 
published in top Russian 
media. 

141
mentions of the company in 
media were for the period 
from May 2022 to February 
2023.

INFORMATION TECHNOLOGIES

Октябрь 2017 г. – Декабрь 2018 г.
Апрель 2019 г. — март 2022 г.May 2022 — present time

PR RETAINER FOR



PR RETAINER FOR

PR TASKS:

• Increasing brand awareness by expanding the brand’s presence in 
the media of the National daily, Lyfestyle and Business segments’;

• Increasing the company’s citation in the media (enter the top 3 terms 
of citation among competitors);

• PR support for the brand’s educational initiatives, in particular 
teaching the elderly about the basics of cyber hygiene. 

WHAT WAS DONE:

• Organization of offline and online events with experts in information 
security and psychology for journalists;

• Initiation of publications in the media: articles, interviews, columns, 
comments; localization of press releases;

• Supervision of commercial projects in such media as как GQ, “MEL”, 
“NOJ”, “Lifehacker” etc.

Avast #1
Aleksey Fedorov, the Head of 
Russian office of Avast, 
became became the most 
quoted speaker among Avast 
experts worldwide in 2021.

+ 36%
Avast mentions in Tier 1 
media increased by 38% in 
2021 compared to 2020.

MEDIA
“Russia 24”, “Echo of 
Moscow”, RBC TV, NTV,  
“Mayak”, REN TV, Business 
FM, “Vesti”, Autoradio, 
“Kommersant”, “Izvestia”, etc. 

3,808
Materials were published in 
2021.

INFORMATION TECHNOLOGIES 

2016 — February 2022



PR TASKS:

• Ensuring the regular presence of the company in information field;
• Acquaintance of journalists of Lifestyle, IT, Retail publications with the 

company’s devices, increasing brand awareness;
• Creation of pool of loyal media and bloggers. 

WHAT WAS DONE:

• Organization of testing and reviews of devices with bloggers and in the 
media;

• initiation of publications with competitions and participation in thematic 
selections in business, industry and lifestyle publications, placement 
bloggers;

• Support for the launch of 7 models of Motorola smartphones and 3 
Lenovo smartphones on the Russian market. 

PR RETAINER FOR

Motorola 1 679
reviews and selections/ 
compelations in the media 
and bloggers for year 2021 in 
Russia, 48 of them are top 
reviews in Tier1 media.

6
Press events were held in 
2021 with the support of
PR Partner team.

MEDIA
In 2021 the materials with 
Motorola’s mentions were 
published in: “Vesti.ru”, 
“Kommersant”, RBC,
Gazeta.ru, Hi-Tech Mail.ru, 
4PDA, 3DNews, Playground, 
ELLE, Harper’s Bazaar, GQ, 
RBC Style, etc.

INFORMATION TECHNOLOGIES, GADGETS

Октябрь 2017 г. – Декабрь 2018 г.
April 2019 — March 2022



PR RETAINER FOR

PR-TASKS:

• Strengthening the image of the company as an expert in the field of 
cybersecurity;

• Promotion of Check Point Software products and technologies through 
technological, industry and business media;

• Access to a wider audience, IT and business leaders, potential customers by 
increasing the number of publications in the business and socio-political 
media. 

WHAT WAS DONE:

• PR-support for Check Point Software Technologies conferences;
• Initiation of publications in the media: articles, interviews, columns, 

comments, success stories, etc. 
• Localization and distribution of news;
• PR consultations.

Check Point Software 
Technologies 

>4,000
publications were in Russian 
and CIS media  2021 
mentioning the company.  
Among them 729 are in Tier-1 
media. 

MEDIA
“ Vesti.ru”, RBC, Lenta.ru, 
“Kommersant”, “Izvestia”, 
Gazeta.ru, Banki.ru, Tadviser, 
CNews, ComNews, Anti-
Malware, Hacker, RB.ru, 
SecurityLab, “Profile”, etc. 

TV
Access to a wider audience 
through publications in the 
media of "general interest", 
emphasis on appearances on 
radio and TV, including 
Channel One, Moscow 24, 
Kommersant FM, Vesti FM.

INFORMATIONAL TECHNOLOGIES

2007 – March 2022



PR RETAINER FOR

PR TASKS:

• Strengthening the image of Atos as a leader in IT integration;
• Embedding key messages of the company in the news agenda;
• Strengthening the company’s position in business and industry 

publications (IT integrations).

• WHAT WAS DONE:
• Initiation of media publications: articles, interviews, columns and 

comments;
• Translation, adaptation and distribution of press releases;
• PR support for global and local events and maintenance of Atos 

social media accounts;
• Organization of special projects in the media.

Atos >2,000 
publications were in Russian 
media, mentioning the 
company. 

9 711
Media Index of Atos during 
the all time of support. 

82,700,000 
Coverage of publications was 
for the all time of PR Partner 
work. 

INFORMATION TECHNOLOGY 

Октябрь 2017 г. – Декабрь 2018 г.
2019 — April 2022



PR RETAINER FOR

PR-TASKS:

• PR-support in lifestyle, business and industry media;
• strengthening the image of VMware as a leader in virtualization, could 

compute and corporate mobility in the Russian and CIS media;
• Embedding key messages of the company in the news agenda;
• Creation and promotion in the media of the success story of VMware 

customers;
• Organization of local press events in Russia and CIS cities and PR-support for 

global conferences (press conferences, road shows, press tours).

WHAT WAS DONE:

• Initiation of publications in the media: articles, interviews, columns, comments, 
success stories, etc. 

• Translation, adaptation and distribution of press releases; 
• PR-support for global and local events and maintenance of VMware social 

media accounts.

VMware 10
articles and interviews were 
published in business and IT 
media during 2021. 

18 320
Составил МедиаИндекс 
VMware за последний год 
работы. 

MEDIA
“PRIME”, RBC, “Kommersant”, 
“Izvestia”, Forbes, Gazeta.ru, 
“Vedomosti”, Tadviser, CNews, 
ComNews, RB.ru, etc.

INFORMATION TECHNOLOGY

Июнь 2018 г. — декабрь 2021 г.

126,000,000 
Was the coverage of 
publications VMware for 
the last year. 

 

June 2012 — March 2022
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ONE-TIME PROJECT — INFORMATION SUPPORT IN DUBAI, UAE

PR GOALS:

• To provide PR-support of the event in Dubai (presentation of the 
largest sapphire in the world) in online and print media of the UAE; 
to draw the attention to the event.

WHAT WAS DONE:

• Development of a newsbreak that could attract the maximum attention 
of the target audience;

• Preparation of a press release in Russian, English and Arabic and 
distribution to the largest media in the UAE, follow-up.

SM SHARE 
MANAGEMENT AG

>15
publications and reprints in 
the Arab media.

MEDIA
Press release was published 
by the leading media with 
millions of users:  Al Bayan,
The National, Head Topics, 
Khaberni, Nabd, Sarayanews.

CUSTOMER REVIEW

Artem Dushkin, Development 
Director, SM SHARE 
MANAGEMENT AG:

“I was amazed by the interaction with 
the agency. The PR Partner team is 
concise, professional and at the same 
time has a fundamental approach. 
The management is nice. I was 
pleased with the quick response of 
the staff in resolving all the necessary 
issues. The campaign has been 
completed 100% efficiently, so we will 
definitely cooperate on the next 
projects”.

INVESTMENTS, UAE

February 2023



PR RETAINER FOR

PR TASKS:

• To tell about the company's mission and its developments;
• To present the company to the media and increase the presence of experts in the 

business, lifestyle and industry media;
• To form the image of the company as an expert in the field of water treatment 

and purification;
• To provide not only PR, but also marketing support to the company.

WHAT WAS DONE:

• Development of the press-kit;

• PR-support of BWT partnership with major sporting events: IRONSTAR, All-Russian 
swimming competitions; 

• Creation of media and bloggers base. Establishing relations with the leading 
business, socio-political, industry and lifestyle media.

• Supporting the participation of company speakers in exhibitions, conferences and 
other significant events.

BWT +400
of points rose in the Media Index 
in 2022, according to the 
analytical system "Medialogia".

>60
publications based on the results 
of press release mailings.

16

PRODUCTION

December 2021 — present time

columns and comments in 
publications such as RIA Novosti, 
“Kommersant”, “Komsomolskaya 
Pravda”, “Gazeta.ru”, “LENTA.ru”, 
“Stroitelnaya Gazeta”, 
ProNovostroy, Eva.ru and others.



PR RETAINER OF

PR TASKS:
• To develop a communication strategy taking into account the business goals of 

the company;
• To introduce the company to the media (previously there was no PR support for 

investments in overseas real estate) and increase the presence of experts in the 
business, financial and lifestyle media;

• To expand the list of commenting themes; 
• To form the image of the company-expert in the sphere of selection of the foreign 

real estate and getting citizenship for investments.

WHAT WAS DONE:
• Development of PR-strategy and PR-plan;
• Formation of a media base;
• Establishing relations with leading business, socio-political, specialized and lifestyle 

media;
• Organization of publications and interviews with the company's speakers.

Russia Sotheby’s 
International Realty

>113
mentions in the media, according 
to the Medialogy analytical 
system.

17
author's columns.

>30
comments.

MEDIA
“Vedomosti”, RBC, “Rossiyskaya
Gazeta”», “Kommersant”, Robb
Report, The Bell, RIA Novosti, 
“Profile”, “Vokrug Sveta”, “Sekret
Firmi”. “MIR24”, “Stroitelnaya
Gazeta”, Invest-Foresight, 
Financial One, Harvard Business 
Review and others.

REAL ESTATE

October 2021 — present



PR RETAINER FOR

PR TASKS:
• Providing comprehensive PR support for the company on the Russian market;
• Support of the company's informational presence in construction, 

architectural, socio-political, business and industry-specific publications;
• Coverage of the company's educational projects and initiatives: training of 

young construction/engineering specialists, support of the Russian World Skills 
team.

WHAT WAS DONE:
• Initiating a regular news flow of the company in the media;
• Supporting the company's expert voice in the information field;
• Communication support for the company's participation in external events;
• Development and implementation of an anti-crisis plan.

KNAUF >1,500
Points of Media Index, according 
to the analytical system 
"Medialogia".

>70 MIL
cumulative coverage of 
publications mentioning the 
company during the period of 
cooperation.

>40
publications in the media.

MEDIA
RBC, “RIA Novosti”, “Moskovskiy
Komsomoletc”, Forbes, 
“Stroitelstvo.ru”, etc.

CONSTRUCTION MATERIALS

Апрель 2021 г. – настоящее время
April 2021 — December 2022



PR SUPPORT FOR

PR TASKS:

• To promote the company's capabilities and expertise of its founders.

WHAT WAS DONE:
• Initiation of publications in the media: articles, interviews, 

comments;
• Publishing in editions: “Kommersant”, “Sekret Firmy”, “Kompaniya”, 

Gazeta.ru, RB.ru and other top media;
• Initiation the speaker's participation in podcasts;
• Speaker integration into events, live broadcasts.

SORP Group >4,000,000
The total coverage of 
materials. 

> 380,000
People watched the live 
broadcast on Adindex.ru, 
which was attended by 
Sergey Sorp, CEO of the 
company.

8
Materials initiated in top 
media.

210
Media Index of SORP Group 
during the cooperation. This 
means that the company has 
often been featured in major 
media in a starring role and in 
a positive context.

BUSINESS CONSULTING, UAE

May – July 2022



PR RETAINER FOR

PR TASKS:
• Providing comprehensive PR support for all areas of SDEK;
• Increasing the company's representation in socio-political, industry and 

business publications;
• Organization of the company's own events.

WHAT WAS DONE:
• Initiation of interviews, expert columns, press releases and comments of 

company speakers in business, political and industry media;
• integration of company speakers into industry events;
• Assistance in inviting journalists to company events.

CDEK >500
mentions of CDEK in the main 
positions appeared in the media 
during the 8-month period of 
cooperation (before that, CDEK 
was mentioned only in secondary 
roles).

113
requests for comment were 
initiated from business and 
industry media during the 8-
month period.

>20
columns and interviews with the 
company's top managers.

MEDIA
RBC, “Expert”, “Kommersant”, 
“Kompaniya”, MarketMedia, The 
Village, etc.

LOGISTICS

September 2020. - April 2021.



PR RETAINER FOR

PR TASKS:
• To provide comprehensive PR support for RGS Bank with a focus on the 

regions;
• To increase the company's representation in socio-political, industry and 

business publications.

WHAT WAS DONE:
• initiation of interviews, expert columns, press releases and comments of 

company speakers in business, political and industry media;.
• Integration of company speakers into industry events;
• Assistance in inviting journalists to company events.

RGS Bank
50

studies with a regional cross-
section spread across 24 cities in 
Russia.

>300
requests for comment were 
initiated from business, socio-
political and industry media.

42
expert columns and interviews 
published in the top regional and 
federal media.

MEDIA
“Kommersant” (Siberia, 
Chernozemye, Ural, Udmurtia), 
Delovoy Petersburg, Ura.ru, 
Expert (South, Ural), E1, Delovoy
Kvartal (Volgograd, Novosibirsk, 
Yekaterinburg , Chelyabinsk), 
Realnoe Vremya (Kazan), etc.

FINANCE

May 2020 — May 2021



PR RETAINER OF

PR TASKS:
• To announce loudly in the professional community about the appearance of a 

new developer;
• To increase recognition of the company's top managers;
• To inform the target audience about the stages of construction and 

innovations in the company's residential projects, about the high level of 
service and individual approach, about new partners, etc..

WHAT WAS DONE:
• Initiating interviews, expert columns, press releases and comments by 

company speakers in business, socio-political and industry media;
• Integration of the company's top managers into business professional events.

Wainbridge >1,000
media mentions during the year 
of cooperation (the year before 
the Wainbridge name had 
appeared only 29 times in 
publications).

Up to 5,000
of points rose the company's 
Media Index during the period of 
cooperation increased (according 
to the Medialogiya system.

>50
initiating more than 50 requests 
for comments from such media 
as “Vedomosti”, RBC, 
“Kommersant”, Forbes and other 
publications.

CONSTRUCTION AND REAL ESTATE

September 2018. - February 2020.
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THE UAE MARKET ENTRY PR SUPPORT

PR TASKS:

• To provide comprehensive information support during company's business 
formation in the UAE market;

• To inform the largest media in the UAE about the company's activities;
• To raise brand awareness through a barter-based collaboration with top 

bloggers;
• To compile a list of bloggers who are in line with company values;
• To provide PR support for opening a store in the UAE and recommendations 

for holding a press conference.

WHAT WAS DONE:

• Preparation of a press release for lifestyle and business media and its 
publication in Tier 1 media;

• Barter cooperation with top UAE bloggers: Joelle Mardinian
(@joellemardinian, 20,9M subscribers); Mariam Hussein 
(@mariamhusseinofficial, 2,8M), Mthayel Al Ali (@mthayel, 791K), 
Ekaterina Flotskaya (@katieflotskaya, 195K), Anastasia Tarasova
(@nastya_docs, 4,9M) and others. 

Electra > 6,800,000
the total coverage of publications 
with the press release about the 
opening of Electra in the UAE.

> 29,400,000
the number of subscribers of the 
largest UAE bloggers with whom 
we have had barter-cooperation. 

8
largest bloggers publishing 15 
posts, 40 stories for free with the 
image of the Electra bicycle, 
mentioning the company's 
account on the social network 
Instagram .

LIFESTYLE & BUSINESS, UAE

Октябрь 2017 г. – Декабрь 2018 г.November 2022 — January 2023



PR RETAINER FOR

PR TASKS:

• Develop and maintain the company’s image;
• Ensure regular presence of the company’s products in the lifestyle media and 

telegram channels.

WHAT HAVE BEEN DONE:

• Preparation and distribution of press releases. 
• Initiation of publications in the media and Telegram channels: news, layouts, 

integration into reviews, etc.

Aim clo >80
Publications mentioning the 
brand went beyond the period of 
cooperation. 

>1,000
Total media Index of 
publications.

MEDIA
Afisha Daily, TimeOut, 
Marie Claire, GRAZIA, Umagazine, 
Elle.ru, Sobaka.ru, Peopletalk, 
Lady Mail.ru, Burninghut, etc.

FMCG CASES, FASHION

April 2022 — present time



PR RETAINER FOR

PR TASKS:

PR support in lifestyle, business and industry media:
• Organizing barter trips for the top media and bloggers;
• providing high-quality coverage of their own newsworthy events, 
• Promoting the comments of the center’s specialists;
• Positioning Verba Mayr as an ideal place for restoration strength, detox and 

wellness retreat in a five-star hotel

• WHAT HAVE BEEN DONE:
• Preparation and distribution of press releases/information letters;
• Initiation and preparation of publications, comments and columns in the 

media; 
• Initiation and preparation of competitions in the media;
• Organization of participation in Travel and Wellness awards. Organization of 

barter visits of media and bloggers.

VERBA MAYR >800
Mentions in Tier 1 media,
celebrity and blogger accounts.
.

WIN
With the support of PR Partner, a 
victory at the World Spa Awards 
2019, Live Organic Awards, as 
well as in the nomination “The 
Best Health Complex in Russia” 
according to the GQ Travel 
Awards.

MEDIA
Tatler, L’Officiel, Harper’s Bazaar, 
Cosmopolitan, Elle.ru, Cosmo.ru, 
Whealth.ru, TheBlueprint.ru, 
Graziamagazine.ru, etc.

FMCG CASES, WELLNESS 

June 2018 — December 2021



PROJECT WORK FOR

PR TASKS:

PR support of the Low Price Guarantee advertising company in lifestyle, business 
and news media:
• Posts news about the action on all sites where the shopping center is present 

in different formats (News articles, creative stories),
• Make the news viral and inclusive.

WHAT HAVE BEEN DONE:

• Preparation of news about the action, placement of publications;
• Running a shooting of Elena Letuchaya, as a brand ambassador for the glossy 

magazines “7 Days” and “OK!”.

METRO >140
Brand mentions in federal and 
regional media.

>4,000,000
Views and clicks on the news.

MEDIA
OK!, “7Days”, “Gazeta METRO”, 
“МК”, “Delovoy Peterburg”, 
“Moyka 78”, URA.ru, “Vechernya
Moscow”, “Moskovsky
Komsomolets”, etc. 

FMCG CASES, RETAIL

August 2022  — October 2022



PR RETAINER FOR

PR TASKS:

• Develop and maintain the company’s image in Russia:
• Ensure the regular presence of the company’s products in the lifestyle media;
• Collaborate with bloggers on Instagram, TikTok;
• Conduct media contests.

WHAT HAVE BEEN DONE:

• Preparation and distribution of press releases;
• Active work with bloggers: initiation of publications (photos, videos, stories), 

development of creative newsletters.
• Initiation of publications in the media: articles, contests, layouts, integration 

into reviews, etc.  

Topicrem >135
Publications mentioning the 
brand came out during the 
period of cooperation: Lady Mail, 
Instyle, Flacon Magazine, Elle Girl, 
Marie Claire. 

602
Total media Index of 
publications.

>40
Integrations came out in the 
format of posts and Stories by 
bloggers on Instagram and 
TikTok. 

FMCG CASES, BEAUTY

2021



PR RETAINER FOR

PR TASKS:

• Inform the audience about new product lines of the brand on the Russian 
market;

• Ensure the presence of the brand in the interior, glossy and lifestyle media. 

WHAT HAVE BEEN DONE:

• Initiation of publications in the media in the format of native articles, expert 
comments and interviews;

• Using additional tools to improve brands awareness in the media: participation 
in competitions provision of product photos for thematic collections: 

• Participation in information support of co-branding with brand partners;

• Organization of invitations for journalists to events on behalf of brand and 
subsequent collection of publications. 

SMEG 

>100
Publications mentioning the 
brand went beyond the period of 
cooperation. 

MEDIA
Marie Claire, GQ, Grazia, Instyle, 
Playboy, Cosmopolitan, AD, 
Elle Decoration, Elite Interior, 
“Interior+Design”, etc.

FMCG CASES, APPLIANCES

February 2019 — February 2022



PR RETAINER FOR

PR TASKS:

• To organize PR support for the TABASCO® pepper sauce line in Russia in print 
and online media, as well as in blogs;

• To increase brand awareness in print and online media, as well as on the 
Instagram social network: to acquaint people with the product and its 
characteristics, to tell about the ways sauces usage;

• To show that the brand has been as consistently following the quality standards 
for over 150 years.

WHAT HAVE BEEN DONE:

• Drawing up a communication plan.
• Preparation of expert materials on gastronomy and the publication of recipes 

with TABASCO® sauces.
• Organization of creative mailing lists for bloggers and chefs.
• Integration of the brand into culinary television programs. Conducting contests 

in the media.
• Integration of the brand into gastronomic festivals and exhibitions, attracting 

bloggers to participate.
• Preparation and distribution of press releases.
• Integration of the brand into culinary television programs. Conducting contests 

in the media.

TABASCO® >50
Publications in key online and 
print media: Elle, Woman's Day, 
PEOPLETALK, Time Out, Liza, 
“Domashniy Ochag”, “Argumenty
i Fakty”, etc.

>130
Integrations in the format of 
posts and Stories from popular 
food bloggers with a total reach 
of 1.5 million.

+ 27%
Media Index growth: from 1,750 
to 2,230 over the same period.

FMCG CASES, FOOD

September 2018 — December 2019

2+2
Conducting of 2 contests in the 
media. Integration of 
TABASCO® Sauces into the “Oh 
Yes! Food!" and GASTREET 2019.
И. Интеграция соусов 
TABASCO® в фестиваль 
«О, да! Еда!» и GASTREET 2019



PR RETAINER FOR

PR TASKS:

• To inform the audience about the presence of FOREO on the Russian market 
through a wide range of PR tools;

• To ensure a wide presence of the brand in media space (women, lifestyle, 
glossy media);

• To ensure the active promotion of the brand on social media (Instagram).

WHAT HAVE BEEN DONE:

• The preparation and distribution of press releases.
• Active work with bloggers: initiating publications (photos, videos, Stories) and 

conducting 3 marathons via Instagram.
• Initiation of publications in the media: articles, contests, layouts, integration 

into reviews, provision of products for shooting, etc.
• Sending gifts to journalists (to increase their loyalty).

FOREO >370
quality publications in top lifestyle 
media were issued during the period 
of cooperation: Vogue, Glamour, Elle, 
Marie Claire, Tatler, GQ, Harper’s 
Bazaar, Grazia, Instyle, Cosmopolitan, 
Voque.ru, Elle.ru, Cosmopolitan 
Beauty, RBK Style, and others.

200
publications via Instagram with 
FOREO mentioned in a frame of 
flash mobs and cooperation with 
bloggers issued during the period 
of cooperation.

3
The organization of 3 unpaid 
special marathons with bloggers. 
Firstly, the FOREO_Nomakeup
challenge, then a flash mob with 
toothbrush of FOREO brand 
ISSA2_mygeniousmorning and 
finally a contest in the frame of 
FIFA2018 #FOREO_fans.

FMCG CASES, BEAUTY GADGETS

October 2017 — December 2018



PR RETAINER FOR

PR TASKS:

• Monthly PR support for brand products in the media and blogs;
• distribution of product samples for testing;
• Commentary program.

WHAT HAVE BEEN DONE:

• Preparation and distribution of press releases, subsequent monitoring of 
publications:

• Preparation of expert materials and comments on topics: men’s haircuts, 
beard and hair care and selections beauty gadgets for men. 

• Organization of testing with bloggers.

WAHL >170
Publications appeared in online 
and prited media: GQ, Men’s 
Health, Maxim, Trendymen.ru, 
Esquire, SNC, Elle, Daily.Afisha.ru, 
BURO, CHIP, Lady.Mail.ru, GEO, 
“Vysoky Polet”, Posta-
magazine.ru, Droidnews, 
Passion.ru, Marie Claire,
“Kommersant Stil”, etc.

TESTING

Were organized by bloggers such 
as: @Tony_Boytsov, @Liepota, 
@Pavel_bobrov, 
@Ivan_chebanov, Rascheska TV, 
@geofit_pro @i.greek 
@george_mur @artgol_ 
@gorbunovchoreo @ataxaji.

FMCG CASES, BEAUTY GADGETS

2017 — December 2021
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SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• Differentiated SMM strategy 
with content and targeting for: 
Facebook (B2G, B2B), VK 
(technical specialists), 
Instagram (architects and 
designers), 

• Advertising strategy,
• Content Strategy, 
• Visual concept,
• Contests and quests.

Schneider 
Electric 38,000

New subscribers within six 
months (targeted advertising, 
collaborations).

780
Posts with unique design and 
texts. 

>3 MILL
Total coverage of SMM activities 
per month. 

>5,000
Mentions of Schneider Electric 
brand. 

SMM CASE, ENGINEERING



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• Narrow SMM Strategy for 7 
groups of architects and 
designers, 

• Advertising strategy, 
• Content strategy, 
• Visual concept,
• VK-bot.

Guardian
LARTA 
Glass

SMM CASES, ENGINEERING

8 300
New subscribers by narrow 
targeting “Architecture and  
Design”. 

>500
Posts from different headings: 
projects from all over the world 
and from Russia, innovations and 
developments, etc.

>0,2 MILL
Total coverage of SMM activities 
per month. 

>10%
Monthly engagement. 



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• Narrowly focused SMM 
strategy for special groups,

• Advertising strategy,
• Content strategy, 
• Visual concept,
• VK-bot. 

ITALKI

SMM CASE, EDUCATION

>6,300
New subscribers by targeting. 

>300
Posts from different categories

>2 MILL
• Paid advertising coverage in VK

1,200
• Visits to the website every 

month.



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• SMM strategy to promote
Teoxane in B2B and B2C,

• Full community management, 
• Unique design concept,
• Targeted advertising.

Teoxane

SMM CASE, BEAUTY

>5,000
New followers over a 6 months 
period (the target audience-
doctors).

>0.5 MILL
Brand monthly reach.

2
Live broadcasts every month.

>25%
Average level of involvement
(Engagement Rate).

>340,000
Potential SMM-strategy based 
targeting capacity (Doctors).



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• The key point of the strategy: 
to make Sellart a desirable tool 
and a useful social media 
knowledge base for 
cosmetologists and 
estheticians. 

• Content strategy, 
• Visual concept,
• Broadcasts and webinars 

promotion program. 

SELLART

SMM CASE, BEAUTY

>5,000
New subscribers – doctors, 
cosmetologists and estheticians 
in the last 3 months.

>0.5 MILL
SMM campaign coverage in social 
networks. 

>20%
Monthly engagement.



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• Developed SMM strategies 
targeting: surgery, dentistry, 
implantology, implants, dental 
equipment;

• Prepared visual concept;
• Set up an advertising 

campaign to attract 
subscribers, promote post and 
events. 

Nobel 
BioCare >17,000

subscribers: dental surgeons and 
implantologists.

>0.3 MILL
Monthly coverage of the SMM 
campaign by narrow target.

>50
Posts/ stories from the events in 
the field of dentistry. 

SMM CASE, BEAUTY



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

Integrated SMM promotion:  
• Development of SMM content, 
• Generation of design support, 

photo support,
• Community management 
• Targeted advertising, 

collaboration.

Boiron >20,000
New subscribers within 8 
months.

>2 MILL
• Monthly brand reach

10
Collaborations every month

>20%
Average level of involvement 
(Engagement Rate)

SMM CASES, PHARM

>40 MILL
Potential targeting capacity 
based on SMM strategy.



SMM RETAINER FOR

WHAT HAVE BEEN DONE:

• Content strategy for the faculty 
of business “Business 
Administration MGIMO”,

• Visual strategy, 
• Community support, 
• Targeted advertising strategy.

MGIMO

SMM CASE, EDUCATION

>100,000
Potential targeting reah “Top and 
Special language Schools”, “Their 
Parents” , “Top Employers”, State  
Authorities”.

>300
Posts from different categories.

>10
Broadcasts and events on VK and 
Telegram. 
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ONLINE-CONFERENCE DEDICATED TO REBRANDING OF

The event was timed to coincide with 
the national Czech holiday of St. 
Martin. The traditional dishes were 
creating a holiday atmosphere, as 
well as the gingerbread making sets 
brought Christmas mood to the 
event.  

WHAT HAVE BEEN 
DONE:

• An organization of online press-
conference  in teleconference 
mode with the foreign speaker and 
simultaneous interpreter. 

• Invitation of 17 journalists form 
information agencies. 

• All of the journalists got a chance to 
try traditional Czech dishes form 
the best restaurants based in 
Moscow. 

• Everybody got delivered a branded 
gift form “Avast” company with 
branded kitchen appliances and at 
home making gingerbread set. 

17
Journalists form 
informational agencies, huge 
IT and business editions.

MEDIA
“TASS”, “RIA Novosti”, 
“PRIME”, “Russian 
newsletter”, TimeOut, etc. 

PRESS EVENTS 

November 2018

70
Publications by the end of 
the event. 

Avast



PRESS TOUR TO ST. PETERSBURG TO THE WATCH FACTORY

PR Partner held a press-tour in honor 
to tercentenary of famous 
Petrodvorets Watch Factory “Raketa” 
(Rocket”) and the release of a new 
model of premium watches under 
“The Imperial Peterhof Factory” 
brand. 

WHAT HAVE BEEN DONE:

• PR Partner’s event team organized 
a press-tour that included: an 
agreement with journalists, 
logistics, purchase of ticket, 
accommodation, meals, transfers, 
PCR-test for every single journalist. 

• 10 redactors from leading media 
participated in the opening of the 
monument of Peter’s time-
recreated sundial in the State 
Museum-Reserve. 

• The gala-dinner for the media  was 
organized in St. Petersburg, where 
the presentation of the unique 
“Imperial Peterhof Factory” watch 
have happened.

“Raketa” 17
Journalists from leading 
glossy media. 

MEDIA
“Merchant”, “Snob”, “Expert”, 
“Around the World”, Forbes, 
Robb Report, Harper's 
Bazaar, Men's Health, 
MAXIM, Cosmopolitan 
Shopping.

PRESS EVENTS 

October 2021



A TRIP TO ITALY WITH SMEG AT THE CULINARY STUDIO “FLOUR”

Organization of the creative turnkey 
press-event for an iconic tech brand at 

the partners culinary studio “Flour”.

WHAT HAVE BEEN DONE:

• Development of a creative strategy 
and activities for the event: Italian 
home party, culinary studio “Flour” 
decorated into Italian style, the 
atmosphere was emphasized by a 
musical selection. 

• Guests were met by Pierrette, who 
took photographs with the guests 
and set them in the right mood for 
the event. 

• All of the guests cooked Italian 
dishes (such as ravioli and panacota) 
in the format of culinary master 
class where they used SMEGs tech. 

• By the end of the evening journalists 
and bloggers were gifted branded 
wooden cutting boards, as well as 
SMEGs cookbooks. 

SMEG 25
Media lifestyle journalists 

MEDIA
Wmj.ru, Instyle, TimeOut, Elle 
Decoration, “Beauty and 
health”, etc.

.

PRESS EVENTS

April 2019



150TH ANNIVERSARY OF THE BRAND

TABASCO GLOBAL KITCHEN was 
celebrated all around the world. PR 
Partner team members organized a turn 
key event in Moscow.

WHAT HAVE BEEN DONE:

• There were 8 gastronomic stations: 
the best chefs served dishes from all 
around the world adding a Tabasco 
sauce to them.

• Cuisines that were introduced to the 
guests were: Mexican, Italian, Oriental, 
Asian, Russian and American, as well 
as that there were cocktails and 
desserts with Tabasco sauce. There 
was a barbecue area on the roof, 
where they were treated to barbecue 
and hot drinks with sauce. There was 
a popcorn station at the even, which, if 
desired, could be supplemented with 
various sauces form the Tabasco line. 

• Among the enteretainment was also 
VR station with 360 video, with the 
help of which guests could plunge in 
an atmosphere of al of the stages of 
growing peppers and the production 
of the Tabasco sauce on Avery island. 

TABASCO®

PRESS EVENTS

November 2018 

>80 
Guests

MEDIA
Time Out, Elle Girl, Women's 
Health, Bazaar.ru, “Bread&Salt”, 
“Beauty and health”, Restoclub, 
etc. 

25
Media and bloggers publications

.



WORLDFOODS MEXICAN PECAN HOLIDAY

Event for the media and potential 
partners of “The Mexican nut 
producers” Committee (COMENUEZ) 
with the participation of the 
Ambassador of Mexico.

WHAT HAVE BEEN DONE:

• Concept development and event 
scenario. 

• To make it convenient for 
journalists to get there, we have 
chosen a place near the Expocentre
– a loft on the 43th floor of the 
Empire Tower in Moscow City. 

• Journalists were able to attend a 
press-conference and have a 
pleasant evening with a panoramic 
view of evening Moscow after a 
long day at the exhibition. 

• The PR Partner team organized the 
event, including the design of the 
loft, the organization of the buffet 
table, the invitation of the media, 
the registration of guests, the 
initiation of publications following 
the results of the press-conference. 

COMENUEZ >50
guests took park. 

20
Media publications

PRESS EVENTS

October 2018

MEDIA
“Kommersant”, IA “Interfax”, 
Radio “Echo of Moscow”, 
Agro and Food media, etc. 



UNUSUAL PRESENTATION OF NEW LINES OF CHILDREN’S CLOTHING

Memorable and “viral” presentation of 
a new collection of children’s clothing 
Mothercare for journalists and 
bloggers writing on the topics of 
beauty, family and lifestyle. 

WHAT HAVE BEEN DONE:

• We decided to use three thematic 
photo zones to demonstrate 
children’s clothing and build 
decorations: for the “Lamb” line- a 
family in the living room, for 
“Mothercare61” (streetstyle) – street 
photo in monochrome + red, for the 
“SeaAdventures” line — a beach 
corner. 

• At every corner of the photozone
the stylists were introducing the 
brands new collection, telling their 
guesrts about the fabris of the 
clothing, the theme of the collection 
etc. 

• A variety of different activities were 
made: for mothers — makeup and 
hand care stations, master classes 
in modeling drawing and building 
kits for children.  

Mothercare >50
Journalists and bloggers, 
including 12 year olds. 

MEDIA
Woman's Day, IA “RIA
Fashion”, Time Out, Lenta.ru, 
“Liza. My Child”, etc.

PRESS EVENTS

September 2018



«BEARD-PARTY»: CREATIVE-PRESS PRESENTATION

WHAT HAVE BEEN DONE:

• A brutal party “Beard-Party” was 
organized. 

• A stylish loft was chosen as the 
venue. The space was decorated 
with a wooden photo  zone with a   
“bearded man”  silhouette and a 
barber chair. 

• There were drawers on the tables 
filled with the instruments and 
dried flowers. In these 
compositions, WAHL brand 
products from the line for home 
use were installed

• The PR Partner team prepared the 
script for the event and thematic 
competitions (e.g. beard decorating 
competition for promo models). 

WAHL >30
Lifestyle journalists and 

bloggers at the event. 

>30
• Media and bloggers 

publications following the 
result.

PRESS EVENTS

April 2018



PRE-PREMIER SCREENING OF A DETECTIVE SERIES FROM 

Pre-premier screening for the media 
and partners of the detective series 
“Carter” by Sony Pictures. 

WHAT HAVE BEEN DONE:

• The PR Partner team was engaged 
in the invitation and accreditation of 
journalists, control contractors, 
photo zone design and meeting 
guests

• A  fingerprinting master class was 
organized: identification and taking 
fingerprints. 

• We invited a practitioner an expert 
who demonstrated what tools can 
be used to see the fingerprints on 
different surfaces, remove them 
and understand who they belong to. 

• Master class participants got the 
opportunity to do it on their own  
and feel like real detectives. 

Sony 
Pictures

>60
Guests.

MEDIA
The Hollywood Reporter, 
ТASS, “Russian Newsletter”, 
Yes, 7days, etc.

PRESS EVENTS

April 2018 
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PR Partner Communication Agency
+7 (499) 647 47 17
115035, Moscow, 

Sadovnicheskaya Emb., 7, office 6-7

sales@prpartner.ru
www.prpartner.ru
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